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UGA investigators demonstrating use of infrared thermometer to 
NARO investigator and industry partner, followed by visit to 
HOMETECH Foods facilities, Uganda. 

Nutritious Ground Nut Cookies manufactured by Industry partner 
HOMETECH Foods, displayed and sold at the NARO Booth, Uganda 
International Trade Fair, Kampala, Uganda. 

UGA and NARO investigators at NARO booth, Uganda 
International Trade Fair, Kampala, Uganda. 


